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CONSUMER BEHAVIOUR (M1) — MDC

Paper : MN-3
Full Marks : 75

Candidates are required to give their answers in their own words

as far as practicable.
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[ English Version ]

The figures in the margin indicate full marks.

Group - A

Answer any five questions.

. Define Consumer Behaviour?
. What is marketing ethics?

. Define needs.

Define personality.
What do you mean by personal influence?
What is ‘Healthcare Marketing’?

Briefly explain the concept of ‘Social Marketing’.

. What is Market Research?
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Group -B
Answer any five questions. 5%5

State the scope of Consumer Behaviour.

Briefly explain the features of Consumer Behaviour.

Discuss the different types of needs according to Abraham Maslow, in brief.
Explain the role of family in Consumer Behaviour.

Write a short note on consumer decision making process.

State the different types of social influence in Consumer Behaviour.

Discuss the objectives of Social Marketing.

State the components of Marketing Information System.

Group - C

Answer any four questions. 10x4
Explain importance of Consumer Behaviour.
State the ‘Nicosia Model’ of Consumer Behaviour.
State the features of ‘Perception’.
Discuss the advantages and limitations of Personal influence.
State the recent trends in environmental marketing.

Explain the scope of Marketing Information System.
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