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C(6th Sm.)-Retail Management and
Marketing of Services-G/DSE-6.IMG/CBCS

2025

RETAIL MANAGEMENT AND
MARKETING OF SERVICES — GENERAL

Paper : DSE-6.1 MG
Full Marks : 80

Candidates are required to give their answers in their own words
as far as practicable.
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The figures in the margin indicate full marks.

Module - I
(Retail Management)

Answer the following questions.

Group - A

. State the importance of retail trade in modern business environment. 4

Or,
Write a short note on unorganised retailing in India. 4
. Make a comparative discussion between single-channel retailing and multi-channel retailing. 4
Or,

Write a short note on customer service in Customer Relationship Management. 4

. Mention any four key drivers of Indian retail trade. 4

. Explain the impact of shopping malls on small shops and hawkers. 4
Group - B

. Explain the functions performed by retailers. 8

. Write an explanatory note on factors influencing pricing decision in retailing. 8

Or,
Explain skimming pricing method in retailing. 8
. Discuss the objectives of promotional mix in retail business. 8
Or,
Write a note on ‘Social Responsibility of retail business’. 8
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Module - I1
(Marketing of Services)

Answer the following questions.
Group - A
Explain, in brief, the distinctive characteristics of services.
Or,

Write a short note on ‘Service Marketing Mix’.

State the trends in marketing of services in India.
Or,

Give an idea of ‘Service Consumer Behaviour’.
What are the different types of services in service marketing?
Explain some ethical issues in service marketing,

Group -B

Discuss the growth of financial services in India.
Or,

Write an explanatory note on healthcare services in India.
Explain the different elements of promotional mix in service marketing.

Explain the role of intermediaries in service marketing.
Or,

Explain the role of media services in the development of marketing of services in India.



