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C(6th Sm.)-Rural Marketing and
International Marketing-G/DSE-6.2MG/CBCS

RURAL MARKETING AND
INTERNATIONAL MARKETING — GENERAL

Paper : DSE-6.2MG
Full Marks : 80

Candidates are required to give their answers in their own words

as far as practicable.
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Module - II

(International Marketing)
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C(6th Sm.)-Rural Marketing and
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[ English Version ]
The figures in the margin indicate full marks.
Module - I
(Rural Marketing)

Group - A

. Define rural market.

. State the features of rural consumer.

Or,

State the buying patterns of rural consumer.
. Distinguish between rural marketing and urban marketing.

. Discuss the advantages of agricultural marketing.
Or,

Discuss the advantages of co-operative marketing.

Group -B
. Narrate any two bases of rural market segmentation.
Or,

Narrate with example any two advantages of rural market segmentation.

. What is agricultural product pricing?
Or,

What factors influence rural pricing decisions?
. Explain the different types of rural distribution channels.

Module - IT

(International Marketing)

Group - A

. What is international market?

Or,

What is international pricing?

. State the role of advertising in promotion of a product abroad.
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10. Define direct mail.
Or,

Define sales literature.
11. Write a short note on ‘Export Oriented Unit’.
Group -B
12. What is meant by international marketing environment?

13. Explain the concept of export finance.
Or,

Explain the concept of export risk insurance.

14. Discuss the role of packaging in international business.
Or,

Discuss the role of after sales service in international business.
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