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(4th Sm.)-Journalism and Mass Communication-
MDC/CC-5/CCF

JOURNALISM AND MASS COMMUNICATION — MDC

Paper : CC-5
(Advertising)
Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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[ English Version ]

The figures in the margin indicate full marks.

1. Answer any ten questions from the following : 2x10
(a) What is surrogate advertising?
(b) What is ‘brand positioning’?
(¢) Write one function of media scheduling.
(d) Write one example of surrogate advertising in India.
(¢) What is the full form of ASCI?
(f) Name one function of advertising agency.
(g) What is ‘online advertising’?
(h) What is ‘target audience’?
(i) Who is the father of modern advertising?
() Name one famous advertising campaign in India.
(k) What is brand image?
() What is slogan?
(m) What is logo?
(n) What is display ad?

(o) What is classified advertisement?
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2. Write short notes on (any two) : 5%2
(a) SWOC(T) analysis
(b) Unique Selling Proposition (USP)
(c) Ethics in advertising
(d) Advertising and Publicity.
3. Answer any three questions : 15%3

(a) Discuss different types of advertising in detail.

(b) Describe the structure and functions of an advertising agency.

(c) Write steps involved in preparing an advertising budget. Provide examples.
(d) Discuss the socio, economic and cultural impact of advertising in India.

(e) Explain the steps involved in planning and implementation an advertising campaign for new product.
Provide suitable examples.
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