[C(an Sm.)-Marketing Mgmt. & Human etc.-H/MN-Z/CCF]

2025

MARKETING MANAGEMENT AND HUMAN RESOURCE
MANAGEMENT — MINOR

Paper : MN-2
Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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[English Version]

The figures in the margin indicate full marks.

(Marketing Management)
Group — A

1. Answer any five questions : 2x5
(a) Define market.
(b) What is advertising?
(c) Define product mix.
(d) What is global market?
(e) Define price.
) Give two examples of service marketing.
(g) What is green marketing?
(h) Define market segmentation.

Group - B

2. Answer any four questions : 5x4
(a) Discuss the concept of societal marketing.
(b) Explain the benefits of market segmentation.
(c) State the features of rural marketing in India.
(d) Describe the importance of distribution channels.
(¢) What is consumerism?

(f) Mention any two types of sales promotion.
Group - C

3. Answer any one question : 10x1
(a) Discuss any four factors which affect price of a product.

(b) State different components of marketing mix.
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(Human Resource Management)

Group — A

4. Answer any five questions : 2%5

(2) What is Human Resource?

(b) Define Human Resource Planning.

(c¢) What is Recruitment?

(d) What is meant by Job evaluation?

(e) State any two significances of Job specification.
(f) What is training in Human Resource Management?
(g) State any two importances of Recruitment.

(h) What is Job appraisal?

Group - B

5. Answer any three questions : 5x3

(a) Briefly explain the importance of Human Resource Management.

(b) State the need of Human Resource Planning in modern Organization.
(c) Briefly discuss different steps in Selection.

(d) State the purpose of training in Human Resource Management.

(e) Discuss any two methods of Job evaluation.

Group — C

6. Answer any one question :

(3596)

(a) What is Performance Appraisal? State the importance of Performance Appraisal in Human Resource
Management. 2+8

(b) Discuss the benefits of training to organization and to employees. 10



