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MARKETING COMMUNICATION — MINOR

Paper : MN-6
Full Marks : 75

Candidates are required to give their answers in their own words

as far as practicable.
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[English Version]
The figures in the margin indicate full marks.
Group - A
Answer any five questions : 2x5

(a) State two importance of marketing communication.
(b) Define digital marketing.
(c) Write down any two features of retail management.
(d) What do you mean by advertising budget?
(e) From the following, identify the types of advertising :
(i) Bira 91 partnered with an IPL team.
(ii) Incredible India campaign promoted by the Ministry of Tourism.
(f) Enumerate two methods of measuring advertising effectiveness.
(g) Give one example of :
(i) Sweepstakes promotion, and
(ii) Point-of-purchase display.

(h) What is consumer contest?
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Group - B

2. Answcr any five questions :

Discuss any five barriers to marketing communication.
Explain the prospects of social media.

Write down the strategies of communication in service marketing.

“Cultural sensitivity is one of the important features of communication in International Marketing.

Explain it with an example.

.

Discuss.

“Ethical advertising promotes fair competition.”
Write down five differences between advertising ageney and advertising department.
Explain “price off premium plan” with an example.

“Industry specific focus plays a crucial role in trade fair.™— Explain.

Group - C

3. Answer any four questions

Cxplain AIDA model with a diagram.
Briefly explain the different elements of communication mix.
Describe various tools of communication in rural market to scll 3G SIM.

Explain the different stages involved in advertising process.
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“Relationship between clients and agency plays an important role in shaping brand success.”—

Discuss.

Deseribe the methods of sample distribution as a sales promotion technique for any I'MCG of your

choice.
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