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PRODUCT AND PRICING MANAGEMENT AND MARKETING
COMMUNICATION — GENERAL

Paper : DSE-5.2MG
Full Marks : 80

Candidates are required to give their answers in their own words
as far as practicable.
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|English Version]
The figures in the margin indicate full marks.
Module - 1

[Product and Pricing Management]
(Marks : 40)

Group - A

1. Answer any four questions : 4x4
(a) Explain the various levels of product.
- (b) State the importance of marketing mix.

(c) Explain the concept of ‘Market Segmentation’.
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(d) What do you mcan by ‘New Product’™?
(¢) What are the benetits of packaging?
(D Explain the concept of “Perecived Value Pricing’.
Group - B >
Answer any three questions : , 8x3
(a) Discuss, with the help of a diagram, the various stages of product life cycle.
(b) Explain the various factors associated with the marketing environment.
(¢) State the various stages involved in the process of new produet development.
(d) Explain the significance of branding in marketing.

(¢) Describe, in bricl, the significance of pricing in consumer decision making process.

Module - 11
[Marketing Communication|

(Marks : 40)
Group - A

Answer any four questions : ' 44
(a) Why is communication important in marketing?
(b) What are the barriers to marketing communication?
(¢) Write a short note on *Social Media Marketing’.
(d) What are the basic differences between *Advertising’ and “Sales Promotion™
(¢) What are the different types of media that are generally used in the advertising process?
() State the role of advertising agency in marketing communication.
Group -B
Answer any three questions : ' 83
(a) Explain the steps involved in the process of communication.
(b) Discuss the various objectives of advertising.
(¢) State the role of *Advertising Appeal” in the process of advertising.
(d) Explain the legal and cthical aspects of advertising.

(¢) Discuss the various techniques that are generally used in sales promotion.
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