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PRODUCT AND PRICING MANAGEMENT — MDC .
Paper : MN-5

Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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[English Version]

The figures in the margin indicate full marks.

Group - A

. Answer any five questions : 2x5

(a) Define ‘Product’.

(b) What do you mean by ‘Product Life Cycle’?
(¢) What do you mean by ‘Market Segmentation’?
(d) Define ‘Market Diffusion’.

(e) What is the ‘Adoption Process’ in marketing?
(f) Define ‘Branding’.

(g) What is ‘Pricing Management’?

(h) Define Pricing.

Group -B

Answer any five questions : 55
(a) Explain the key components of a product mix.

(b) State the various levels of product.

(c) What are the reasons for failure of new product?

(d) State the bases for rural market segmentation.

(e) Mention the various types of packaging.

(f) What are the benefits of branding?

(g) State the factors of effective pricing.

(h) Write a short note on ‘Regulatory Price Environment’.
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3. Answer any four questions : 10x4

(@
(b)
(©)
()]
(e)
®

Discuss with the help of a diagram, the various stages of Product Life Cycle.
Explain the importance of market segmentation in marketing,

Discuss the stages of new product development process.

Explain the legal and ethical aspects of packaging.

Discuss the significance of pricing in marketing.

Write an explanatory note on cost-oriented pricing methods.
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