LC(3rd Sm.)-Consumer Behavio urWI)—H/MN-3/CCF]

2025

CONSUMER BEHAVIOUR (M1) — MINOR
Paper : MN-3
Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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[English Version]
The figures in the margin indicate full marks.

Group — A

1. Answer any five questions :

(a) Define consumer.

(b) What is political marketing?
(c) Define personality.

(d) What is learning attitude?
(e) Define motivation.

(f) What is social class?

(g) Define opinion leader.

(h) What is marketing ethics?

Group — B

2. Answer any five questions :

(5360)

(a) Explain the concept of marketing.

(b) State the advantages of health care marketing.

(c) What is market research? State in brief its need in assessing consumer behaviour.

(d) Write any two examples of social marketing.

(e) How does perception influence consumer behaviour?
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(f) What is cross-cultural consumer behaviour?
(g) Discuss the features of motivation.

(h) Distinguish between goods and service.

Group - C

3. Answer any four questions :

(a) State the importance of Nicosia Model of consumer behaviour.

(b) Discuss any four factors that influence consumer decision making process.

(c) Describe the impact of public policy on consumer behaviour.
(d) How does a family influence consumer behaviour?
(e) Point out the relevance of marketing information system.

(f) Mention any four advantages of environmental marketing.
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