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2026
JOURNALISM AND MASS COMMUNICATION — MINOR
Paper : MN-4
(Public Relations)

Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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[English Version]

The figures in the margin indicate full marks.

1. Answer any ten questions :

(a) What is integrated marketing communication?
(b) What is the full form of CSR?

(¢c) Name any two PR firm.

(d) What is Press Rejoinder?

(e) Who is considered as the ‘Father of Public Relations’?

" (f) What is ‘Publics’ in Public Relations?

2.

(5928)

(g) Name any two financial PR tools.

(h) What is DAVP?

(i) What do you understand by ‘Press Tour’?

(j) How ‘publicity’ is different from ‘Public Relations’?
(k) What is Relationship Management?

() What is House Journal?

Write short notes on (any two) : (within 150 words each)
(a) Press Release

(b) Strategic Communication

(c) Audience Research

(d) Corporate Public Relations.
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3. Answer any three questions :

(a) What is crisis PR? How a PRO plan to handle a crisis situation? Discuss with proper case studies.

6+9

(b) Discuss Grunig’s four models of Public Relations in detail. 15
(c) What are the qualities one must possess to become a Public Relations Professionals? What role a
PRO needs to perform for the brand he/she works? 7+8

(d) Describe the importance of Public Opinion in Public Relations. What is the relation between Public
Relations and Advertising? 10+5

(e) Discuss the role of Public Relations as a management function in the age of emerging digital age
of Public Relations. 15

(f) What are the tools of Public Relations that companies can use to secure their image among their
publics? 15
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