E(6th Sm.)-Marketing Communication (M4)-
MDC/MN-6/CCF

2026

MARKETING COMMUNICATION (M4) — MDC
Paper : MN-6
Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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| English Version |
The figures in the margin indicate full marks.
Group - A

1. Answer any five questions :
(a) What do you mean by ‘Marketing Communication’?
(b) What do you mean by ‘Advertising appeal’?
(c) State any two features of ‘Television Advertisement’.
(d) Define ‘Digital Marketing’.
(e) Define ‘Sales Promotion’.
(f) What do you mean by ‘Advertising Agency’?
(g) Write two importances of advertising budget.

(h) What do you mean by ‘Price-off premium plan’ in Sales Promotion Technique?
Group -B

2. Answer any five questions :
(a) Discuss the objectives of advertising.
(b) Briefly describe the barriers to marketing communication.
(c) Mention the limitations of ‘Sales Promotion’.
(d) Explain the legal and ethical aspects of advertising.
(e) Write a short note on copywriting.

() Write down the strategies of communication in Service marketing.
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(2) Distinguish between Advertising Ageney and Advertising Dcepartment.

(hy State the role of Media Planning in Advertising.
Group -C
Answcer any four questions.
Discuss the steps involved in the process of “Marketing Communication’.
Critically discuss the AIDA model in Marketing Communication,
Discuss the functions of an Advertising Agency.
Describe the various types ol Advertisement.

Explain the difterent elements of ‘Communication Mix’.

10

What do you mean by sample distribution in the technique of Sales Promotion? Discuss the advantages

of sample distribution in Sales Promotion.
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