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JOURNALISM AND MASS COMMUNICATION — HONOURS
Paper : DSCC-7
(Advertising)
Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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The figures in the margin indicate full marks.

Group - A

1. Answer any ten questions : 2x10

(a) What is the full form of AIDA model?

(b) Write about a Radio jingle of your choice mentioning the company name.
(c) Expand the term DAGMAR.

(d) Define sales promotion in one sentence.

(e) Expand the term CPT.

(f) Mention the name of two Indian advertising agencies.

(g) Name one regulatory body that monitors advertising standards in India.
(h) Name the highest level of need in Maslow’s model.

(i) Define market segmentation.

(G) What is meant by media scheduling?

(k) What is meant by consumer buying behaviour?

() Name any one form of print media advertising.

Group -B

2. Write short notes on (any two) : 5%x2

(6908)

(a) Corporate Ad

(b) Storyboard

(c) Agency-Client relationship
(d) ASCL
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Group - C

3. Answer any three questions :

(a)

What is Online advertisement? Discuss the importance of online advertisments in the Present

Socicly. 3+12
Explain SWOT(C) and discuss its importance in sales and marketing. 3+10
What is an advertising agency? Discuss its main role and functions in the advertising. 3+12
What is USP? How docs it help in brand positioning? 3+12

What are the ethical and legal considerations in advertising? Discuss the role of regulatory bodies
in ensuring ethical advertising practices. S5+10
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