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MARKETING MANAGEMENT AND HUMAN RESOURCE
MANAGEMENT — MINOR

Paper : MN-2
Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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[Enghsh Versron]

T he f gures in the margm mdzcate full marks

(Marketmg Management)
Group A

1 Answer any five questlons
(a) Deﬁne service marketlng
: v“(b) Give two exarnples of drrect marketing.
: f'(c)‘ Define paci(aging. S :
(d)' What is societal marketing?
o (e) ‘Deﬁne personal selling.
‘ (f) What is marketmg mix?
(2 erte two examples of brandlng

Group B

2. Answer any four questlons :
(a) Narrate the features ‘of on- 11ne marketmg

~(b) Distinguish between p"ile it

and sales promouon
(¢) Discuss the 1mportance of green marketrng S
(d State the concept of marketmg envrronment N
(e) Descnbe the functions of two-level drstrrbutlon channel.

(f) Explain the. terni ‘Product mix’.
Group _C
3. Answer any one questlon

(a) Explain the concept of product hfe cycle

(b) Discuss any two bases of market segmentatlon
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~ (Human Resource Management)

4. Answer any five questions :

(a) ‘What is job analysis?

(b) Define selection.

(¢) What is performance appraisal?

(d) Define training. ‘

(e) Name two methods of job evaluation.
(f) What is the objective of job description?
(g) Write two advantages of recruitment.

(h) Define job specification.

Group - B

5. Answer any three questions :

(a) State any two important functlons of human resource management
(b) Discuss any two benefits of training to employees

(c) Briefly explain any two external sources of recruitment.

(d) What are the objectives of job evaluation? ‘

(¢) Describe the scope of human resource management.

Group - C ,

6. Answer any one question :

(7584)

(a) State the dlfferent steps of the recrultment process of employees

(b) What factors affect human resource planning?
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